MEDIA UPDATE

Monday, 11 January 2021

Retailers using the Paymark network know that 2020 was a tough year for many but by December for a num-
ber at least, the year ended on a high note.

The June quarter, which included Level 4 nationwide lockdown, saw payments through Paymark via an un-
derlying set of Core Retail merchants drop 15.5% from a year earlier in dollar terms. By the December quar-
ter that had completely reversed and year on year December 2020 was up by 5.0% over December 2019.

For the year in total, Core Retail spending was $42.6 billion through Paymark, an underlying increase of just
0.1%. Not surprising in view of COVID-19, the average spend on each transaction across all cards in-
creased, from $39.04 to $42.58.

Annual growth of underlying spending through
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Figure 1: Annual All Cards NZ underlying* spending through Paymark for NZ core retail merchants in recent years
* Underlying spending excludes large clients moving to or from Paymark

Dig below the total, though, and some very mixed merchant experiences emerge. Within the Core Retail sec-
tor there are three large groups. There are the stores selling food and liquor, and spending remained strong
for this group throughout the year, with an 11.5% growth rate for the 12 months.

Conversely spending through hospitality merchants was down 4.5% for the year. The hospitality sector can
be split further into Accommodation providers, some of which also serve food and liquor, and the larger Food
and Beverage Services sector, which includes cafes, bars, and takeaways. The Food and Beverage Ser-
vices subset did experience a decline in spending (-12.1%) for the year but were again posting annual
spending growth by the December quarter (+2.7%). Payments through Paymark for Accommodation mer-
chants were down 30% for the year and were still running at this level in the December quarter.
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The third group that makes up the Core Retail sector are merchants who generally sell the day-to-day goods
that we all require. This includes clothes, computers, couches and cosmetics to name just a few. These mer-
chants recorded a decline in spending of 3.2% for the year but growth had also resumed in the December
quarter, in this case to 6.7%.

The diversity of experiences also shows in the regional spending patterns through Paymark. Spending for
the year was down in the Paymark-defined regions of Auckland/Northland (-3.2%), Otago (-7.1%) and South-
land (-1.9%) but up in some of the smaller North Island regions such as Wairarapa (+10.7%), Wanganui
(+7.9%), Gisborne (+6.2%), Taranaki (+6.0%) and Hawke’s Bay (+6.0%).

PAYMARK All Cards Core Retail underlying* spending

for 2020
transactions last year transactions this year
Paymark Region $millions $millions Annual % change
Auckland/Northland 16,132 15,623 -3.2%
Waikato 3,156 3,270 3.6%
BOP 2,943 3,049 3.6%
Gisborne 399 423 6.2%
Taranaki 868 920 6.0%
Hawke's Bay 1,336 1,416 6.0%
Wanganui 480 518 7.9%
Palmerston North 1,148 1,208 5.2%
Wairarapa 438 485 10.7%
Wellington 4,211 4,314 2.4%
Nelson 850 865 1.8%
Marlborough 561 583 4.0%
West Coast 294 301 2.5%
Canterbury 4,766 4,810 0.9%
South Canterbury 660 684 3.7%
Otago 2,657 2,468 -7.1%
Southland 1,071 1,050 -1.9%
New Zealand 42,564 42,611 0.1%

* Underlying spending excludes large clients moving to or from Paymark

Figure 2: All Cards NZ annual underlying spending growth through Paymark for 2020 for Regional core retail merchants
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By the December quarter, Auckland/Northland Core Retail merchants had resumed spending growth while
their peer group in Otago (-5.3%) and Southland (-1.8%) remained below year-ago levels. With the exception
of the West Coast (+1.6%), all other regions were recording higher growth rates in the last quarter of 2020 —
a promising way to approach a new year.

ENDS

Note to editors:

These figures reflect general market trends and should not be taken as a proxy for Paymark’s market share
or company earnings.
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About Paymark
We are New Zealand's leading payments innovator.

At Paymark we design, build and deliver payment solutions that help Kiwi business succeed. Whether you’re
looking for in store, online or mobile payment solutions or powerful business insights, Paymark is here to
help.

It is technology, backed by experience.

www.paymark.co.nz

About Worldline

Worldline is the European leader in the payments and transactional services industry and #4 player world-
wide. With its global reach and its commitment to innovation, Worldline is the technology partner of choice
for merchants, banks and third-party acquirers as well as public transport operators, government agencies
and industrial companies in all sectors. Powered by over 20,000 employees in more than 50 countries,
Worldline provides its clients with sustainable, trusted and secure solutions across the payment value chain,
fostering their business growth wherever they are. Services offered by Worldline in the areas of Merchant
Services; Terminals, Solutions & Services; Financial Services and Mobility & e-Transactional Services in-
clude domestic and cross-border commercial acquiring, both in-store and online, highly-secure payment
transaction processing, a broad portfolio of payment terminals as well as e-ticketing and digital services in
the industrial environment. In 2019 Worldline generated a proforma revenue of 5.3 billion euros. world-
line.com

Learn more about Worldline

For more experts’ views, visit our blog.
Contacts / Worldline
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